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Exploration Three Types of System Use

We started with three general categories of people engaged in the system
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More Analysis

We updated the general categories used for analysis
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More

Analysis
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Assist %, : What share of CAP callers are assisted and how soon is this
provided?

1. Half of CAP callers will receive program assistance

2. 42% of assistance will be within 30 days, 60% within 6 months

3. 40% CAP Callers will get assistance more than 6 months later

CAP Time to Assist 100%
CAP Assisted %

25393, 50%

25180, 50%

22,700

30 days 180 days 1 year 3 years 5 years All time

® Not assisted m Assisted

M Enrollments -e% To date



More
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NEW CLIENTS
Insights



New Clients Assist %: Where were they living before?
Prior Living Situation

1.
2.

Assist % is higher for emergency (Shelter / Street) and Specialized Facility

Assist % is lower for Rental/Housed, Doubled Up and Specialized programs

Doubled up is the largest group with lower Assist %

95%

83% 83%
75%

67%
¢ 63%

1,518
61 308 476

Unknown Emergency Shelter / Safe Specialized Facility Street Rental/Housed Doubled up
Haven

M Clients o Assist %

Specialized Facility: Halfway house, Host home, Foster care, Jail, Hospital, Substance Abuse treatment, Psychiatric facility, Long Term care

Rental/Housed: Permanent Housing , Renting with Subsidy, Renting no subsidy, Owned with Subsidy, Owned no subsidy, Hotel or Motel

Doubled up: Staying with family, Staying with friends

Specialized programs: Transitional Housing, Rental RRH, Rental — Public housing, Rental - HCV , Rental VASH, Rental GPD TIP

53%

215

Specialized programs



New Clients Assist % : Where were they living before?
Prior Living Situation and Gender

1. Assist % was significantly higher for Males coming from Doubled up, Specialized programs, Emergency Shelter / Safe
Haven, and Rental/Housed

2. Male share was significantly higher for Specialized facility, Emergency Shelter / Safe Haven and Street
3. Specialized programs had the lowest % of male clients

77% 2%
A — 85%

72%

63%

54%

45%

Doubled up Specialized programs Emergency Shelter / Unknown Rental/Housed Street Specialized Facility
Safe Haven

M Male Share -e-Male Assist % Other Gender Assist %

Specialized Facility: Halfway house, Host home, Foster care, Jail, Hospital, Substance Abuse treatment, Psychiatric facility, Long Term care

Rental/Housed: Permanent Housing , Renting with Subsidy, Renting no subsidy, Owned with Subsidy, Owned no subsidy, Hotel or Motel
Doubled up: Staying with family, Staying with friends

Specialized programs: Transitional Housing, Rental RRH, Rental — Public housing, Rental - HCV , Rental VASH, Rental GPD TIP



New Clients Assist % : Where were they living before and for how long?
Prior Living Situation and Prior Length of Stay

1. Assist % was highest for clients coming from longer prior length of stay (90+ days)

2. 84% of clients from specialized programs had prior stay of 90+ days

82%

72%
71%
69% ° —e

49%

90+ days 7 - 90 days 1 -6 days
Prior Length of Stay

Doubled up -e-Rental/Housed -e-Street

* Rental/Housed: Permanent Housing , Renting with Subsidy, Renting no subsidy, Owned with Subsidy, Owned no subsidy, Hotel or Motel
* Doubled up: Staying with family, Staying with friends



New Clients Assist % : What type of clients?
Age and Gender

1. Younger males (18 - 32, 33 - 50) have a
2. Male share is lowest for 18 - 32 and hig

nigher rate of assistance

ner for older adults (51 - 68, > 68)

3. Overall Assist % is highest for kids (<18) and lowest for seniors (>68)

82%

82%

<18

72%

57%

18 -32

= Male share

73% 74%
73%
63%

33-50 51-68

AGE

Assist % e Assist % (Male)

64%

63%

>68



New Clients aged 18-50 Enrollments :
Program and Gender

1. Emergency shelter enrollments are significantly higher for younger men
2. Homeless prevention and Rapid Re-Housing are significantly lower for younger men

3. Transitional housing and Permanent Supportive Housing are also higher for men

75%
71% °
[
61%
o
51%
[
2,357
24%
[
441
125 " 268
. _4 — I
Emergency Shelter Transitional Housing Permanent Supportive Street Outreach Homelessness Prevention

Housing -Disabilty Required

M Total Enrollments e Male Share

37%
L

204
]

PH Rapid Re-housing



New Enrollments: Program Duration (days)

Analysis 1

More

34% of assisted clients are exited within 2 weeks, 64% within 60 days

2. 15% of assisted clients are exited beyond 180 days

90%

85%
81%
78%

64%

34%
25%
11%
1,257 1,752
1 7 14 30 60 90 120 150 180 > 180

" Clients -e-Share

 Excludes clients enrolled in 2023

* 10% of assisted clients prior to 2023 are still active in May 2023



New Clients Assisted: Exit Destination is known

1. 21% of clients exit to Emergency Shelter / Safe Haven
2. 19% exit to Specialized programs

3. 17% exit to Rental / Housed no subsidy

4. 17% exit to stay with family

21%
®
19%
° 17% 17%
¢ O
(o)
e 7% 6%
o ! 5%
®
2%
O
196 24
Emergency Shelter  Specialized Rental/Housed no Staying with family  Staying with Street Rental/Housed Specialized Facility Other
/ Safe Haven programs subsidy friends with subsidy

Clients e Share

* 46% client exit destinations are unknown

e Specialized programs: Transitional Housing, Rental RRH, Rental — Public housing, Rental - HCV , Rental VASH, Rental GPD TIP
* Rental/Housed no subsidy: Renting no subsidy, Owned no subsidy, Hotel or Motel

* Rental/Housed with subsidy: Permanent Housing , Renting with Subsidy, Owned with Subsidy

» Specialized Facility: Halfway house, Host home, Foster care, Jail, Hospital, Substance Abuse treatment, Psychiatric facility, Long Term care



New Clients : Measurement

| . 1.Sampling: zip codes selected to get approximately
Test Zip codes / 50% of new clients in test / control groups

Springboro

A by g T4 2.Implement prevention strategies in test zip codes
Pllwag I8 3.Pre-test period: Jan 22 — May 23
gy i evanon 4 Test period: TBD
amilton | o o . . . .
i s S 5.Test statistic: (Assisted Clients - TT / Assisted clients
CAN Mo - TP) / (Assisted Clients - CT / Assisted Clients - CP)
o Ay * TT—Test zip codes and Test period
| | Shardnville Lovelarid * TP —Test zip codes and Pre period
A | e CT-Control zip codes and Test period
Blue Ash
1127—,:15? | | ' 2 3  CP—Control zip codes and Pre period
~ls / * Excludes CAP and Homeless Prevention assistance
3 ,—~— 4 0y Milford
2~ Norwood New Clients  Assisted Clients Assisted % Zip codes
2
— /LB L A A Test 2,739 1,435 52% 35
Nt 0 Coyington Batav |Control 2,741 1,776 65% 787
4 ¢ | Total 5,480 3,211 59% 322

* Excluded clients with no zip code data



Where do we go from here?

INSIGHTS

RECOMMENDATIONS

. 40% of CAP callers getting assistance, receive it 6 months or later
1/3 of new clients did not get program assistance
. Clients with more stable prior housing situations (Rental/Housed,

Doubled up, Special Programs) have lower assistance rates

. Younger females (18 — 50) are less likely to get assistance and are

higher share of this population

64% of enrollments are for 60 days or less, 15% are enrolled for 6
months or longer

. Clients are more likely to exit to unfunded (Rental / Housed no
Subsidy, Staying with family) and funded (Shelter, Specialized

programs)

. STEH to develop further strategies for returning clients

ldentify programs to support CAP only new clients

. Strategies to help with client segments with higher instability

 Females or Doubled up with shorter prior stays (<90 days)
* Females coming from specialized programs or Emergency shelter
* Females or Rental/Housed with shorter prior stays (<90 days)
* Street with shorter prior stays (<90 days)
Emergency shelter programs geared towards the needs of female clients
Consider the program matching process to reduce longer term usage of

program assistance

. Additional analysis needed into the longer term impact of exit destination

on homelessness




Q&A

*For additional questions, email
Jamie Hummer at
JHummer@end-
homelessness.org
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